WEBSITES ARE THE BEATING HEART

@

Fundamentals Drive Traffic
DRIVE TRAFFIC TO YOUR WEBSITE On-Site SEO
SEO

AWARENESS

Most effective lead generator for B2B? ‘
\‘ ;
A 4
l ~ \\ \
‘ ) Social media
Content marketing
Public relations
Social media Advertising
Email marketing

On-Site SEO Referrals
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HELP SEARCH ENGINES
FIND YOUR SITE

@ < SEQ  Onssite

Visibility

SEM  Offsite

DEAR TECHNOPHORBES:
'VE GOT GOOD NEWS

IT'S STILL BUSINESS AS USUAL

CONNECTING WITH HUMANS
IS STILL THE PRIORITY
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EVEN GOOGLE IS WORKING
HARD TO MAKE THAT A
REALITY

SEARCH ENGINE OPTIMIZATION

Make it easier for people to find you when they search

Google

| BlockbgM\Marketing

Google

| psychographics by zip code

Get Demographics and Psychographics by Zip - Blockbeta Marketing
www.blockbeta.com/.../get-demographics-and-psychographics-by-zip.ht... ~
Dec 28, 2008 - Get Demographics and Psychographics by Zip ... data that you can
drill down by zip code to discover demographics and psychographics.
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KEYWORDS: DIGITAL DNA
@"?Ogle Imagine what people use

keywords + Be specific
r relevance + 2-3 word phrases
location +
personalization +
inbound links
= Rank

200+ parameters

SEO: ON-SITE

<IDOCTYPE html PUBLIC “-//W3C//DTD XHTML 1.0 Transitional//EN

<html xmlns="http://www.wd.org/1999/xhtml" >
<head id="ct100_ficadl"><title>
Strut the Pup pet care - Dog Walkers Seattle | Pet Sittinm
</title><meta http-equiv="content-type" content="text/html; c
<script type="text/javascript">
var gaJsHost = ((https:" == document.location.protocol) ? "h
document .write(unescape("#3Cscript src='" + gaJsHost + "googli

Seattle Dog Walking & Pet Sitting </sexipt> )
) <seript typestext/javascript”>

Give your pet a leg up! We are the most trusted and funnest pet care ﬂ‘l 1 e oy try {

company serving Seattle and the Eastside. Whether you need daily S 4 - _gat UA-9688996-1%)

og valking In-nome pet g, cbedence or behavir traning,a et Pagereacker. NeragkTagevi, ¢ i

50 the vt, or Wank 1o 9ve your dog e needad soc i ot

the local off-eash park, we can help! We are recognized as one of the } catch(erx) x
dog walking ana et st senvices in Western Washington <link href="A 9 - ptyles.css” type
AN | ‘. <body>
i 5 : <form name="aspnetForm” action="Home.aspx"
ST UT¥FraltS <aivs
b it N o <i type-"hidden” :\.nnm
! e 1t g snoo % b
Seéarch Ensine
</
<script type="text/javascript”>
//<1[CDATA[
var theForm = document.forms('aspnetForm'];

if (IthePorm) {
theForm = document .aspnetForm;

}
function __doPostBack(eventTarget, eventArgument)

{
if (itheForm.onsubmit || (theForm.onsubmit() I= false)) {
theForm._ EVENTTARCET.value = eventTarget;
Our service area for daily dog walking includes: ~ ~ theForm. ] RGUMENT. value = :
thePorm.ubmit ();
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06.484.3696
woof@strutthepup.com

| .Clearly ID your USP and become an authority

.Provide answers to questions people are really
seeking through search; will reduce bounce rate

Give your pet a leg up!

We are the most trusted and funnest pet care company serving | | E,‘ QL-;
-_—— EED

Seattle and the Eastside. Whegher you need daily dog walking,
in-home pet sitting, obeg or behavior training, a pet taxi @e
vet, or want to gi yf&‘@g some needed social time at al
off-leash park, help! We are recognized as one of the top dog
walking and pet sitting services in Western Washington.

If there’s one thing we know it’s how to love and care for animals. Our goal is to W

make a positive and lasting impact on your pet’s life. At Strut the Pup your pet’s 4 . Conte n't needs to be Shared across Social

safety, well-being and happiness come before anything else. BeSt Of Yelpl

ON=SITE: FRONT networks through influencers

5.Mobilize your site

3.Create quality, engaging, shareable, linkable
information on different entry pages
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ON-SITE: BACK CHECKLIST

On-Site SEO

D ESC Rl PTl O N Guide Where Frequency & Relevance
<head>
M ETA TAG URLs Repeat keywords 2-3x's, but don't “stuff”

<title>Keywords Come Back Here</title>

No effect on the ranking of -
L . =" intion" = i Meta title (each page) Natural language
your site in search engines ;r:zlt(aﬂf::;eb L T g guas

o Meta description (ea pg) Text, not graphic

It is displayed in SERP; more
likely to be clicked

</head>

Page headers (HI, H2') Different forms:

_ T . Intro paragraph ing, s, ed, etc.
Do not spam full of S «g Title and Descriptio . o .
ke)/WOI”dS' will have a o ; Image alt and title tags Short, attractive: like newspaper headlines
' ’ " c\(“e '\-g'\\a\“\l/
negative effect ﬁ::\a\ =05 ntmi> Link text Place forms, tables and java script near bottom
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ALT TAGS FOR IMAGES

WHY?

* Text-only browsers

» Accessible browsers

* Mobile browsers

* Search engine image search

“Building on the water”

<img src="building.gif* alt="Building on the water">

Google Webmasters

You want to be found on the
web. We want to help. @ §
( 3
Get data, tools and diagnostics for a healthy, Google-
friendly site. = ;
.

K

N
A N 4

WEBMASTER TOOLS

Google’s Search Console & Bing
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Google My Business . .|

Overview 8e found Connect with customers Manage easily FAQ

Get your business on Google for free

0ogle  Hockbea marktng [

Web  News Images  Maps  Videos Moo+  Searchiools

ABout 3,410 resuts (0,66 sacond

Blockbeta Marketing - Seattle Marketing Consultant @
‘i blockbeta.com/ +

hat focus on how o uso low and no-cost wob (ool for marketing.

Contact @ Events & Workshops @

Yox businass and whet youre o grostr Soat v

Services @ Blog @ .

w 0 Use Blockbeta Marketing webste

oftera range of accassbie your customr’s socal
ark an

Robbin Block @ See what we're thinking abo... o,

Blockbet rom g wA

Marketing, Robbin's experience marketing tips to Phor 06) 3365029

Voo esutsfom bockbeta.com » Reviews T
1 Googlereview

GOOGLE MY BUSINESS

20% of searches are related to location (services can hide address)
Search, Maps, Google+

Q Intelligence Events

O Real-Time

GOOGLE |
ANALYTICS | i woec

Where are people coming from?

=2, Acquisition
E n [0 Behavior
F Conversions
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B Referral Other Websites

M Direct Your URL

M Organic Search Keywords
Email

= Social

(Other) PPC

TRAFFC SOURCES

Where are visitors coming from?

W

May 29 Jun5

G O O G |_ E y Dimension: User Type
f N f |_Y—|_| CS Secondary dimension ¥ | Sort Type: = Default +

Acquisition
Track your website visitors User Typo o
. essions
google.com/analytics
485
% of Total:
100.00%
(485)
2 :
i People who don't know you. New visitor 390 (s0.41%) |
s People who da. Returning Visitor 95 (19.59%) E
L R :
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LEARN MORE ABOUT
SEARCH ENGINES

Google Inside Search
Google.com/insidesearch/

Search Engine
i Ly Blockbeta.com/guides

Eﬁg;‘Cehw atch SearchEngineWatch.com
Searcli E,I;‘u]}lﬂ an SearchEngineLand.com

DIUQ@ Test your site with PluginSEO.com

THANKYOU

Get free resources:
blockbeta.com/drivers

BLOCKDETA

marketing

A Big Picture Approach to Small Business™

206-335-5929
info@blockbeta.com
blockbeta.com

© copyright Block Media LLC 2015

Trademarks and images are all owned by their respective owners.
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